
New York House targets highly educated, 
high-income readers who are considering future home 
buying, building and remodeling plans.  
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Requested Subscribers 
New York House is mailed each month to affluent 
consumers and home-design professionals including 
builders & contractors, architects, interior designers, 
and realtors.  

Strategic Distribution 
New York House is distributed exclusively to  
over 500 doorman apartment buildings in  
Manhattan and at key locations in the Hudson  
Valley by the 1st of each month, with a restocking 
regularly throughout the month.  

Promotional Distribution 
New York House is distributed throughout the year 
at trade and consumer events including home and 
environmental shows, building trade shows, housing 
expos, environmental and economic development 
forums as well as  county fairs, street fairs, summer 
festivals, and concerts.

From outdoor kiosks in Westchester 
to check-out stands at independent 
food retailers; MTA distribution on the 
train platforms on the Metro North, 
Hudson and New Haven Lines; to 
specialty chains such as Barnes & 
Noble, Borders, The Home Depot, 
and Starbucks; to restaurants and 
libraries; real estate offices to home 
improvement centers; landscape 
shops to the architect’s office. New 
York House is hitting your target 
market. 

New York House targets highly educated,
high-income readers who are considering future home 
buying, building and remodeling plans.

Requested Subscribers
New York House is mailed each month to affluent 
consumers and home-design professionals including 
builders & contractors, architects, interior designers,  
and realtors. 

Strategic Distribution
New York House is distributed exclusively to over 
1000 doorman apartment buildings in Manhattan 
and at key locations in the Hudson Valley by the 
1st of each month, with a restocking regularly 
throughout the month.

Promotional Distribution 
New York House is distributed throughout the year 
at trade and consumer events including home and 
environmental shows, building trade shows, housing 
expos, environmental and economic development 
forums as well as county fairs, street fairs, summer 
festivals, and concerts. 

From outdoor kiosks in Westchester
to check-out stands at independent
food retailers; MTA distribution on the
train platforms on the Metro North,
Hudson and New Haven Lines; to
specialty chains such as Barnes &
Noble, Borders, The Home Depot,
and Starbucks; to restaurants and
libraries; real estate offices to home
improvement centers; landscape
shops to the architect’s office.  
New York House is hitting your  
target market.

Whether you’re in the preliminary planning stages or receiving the 

keys to your completed home, Lindal takes care of you every step 

along the way. Discover the beauty of Lindal’s expert planning, 

solid post and beam construction, premium materials and an 

exclusive lifetime structural warranty. You’ll discover the 

difference a truly personalized home building experience 

can make. Call or stop by and ask about our Planbook.

From Start to Finish.

Atlantic Custom Homes

2785 Route 9 Cold Spring, NY 10516

888-558-2636

www.lindalny.com

INDEPENDENTLY DISTRIBUTED BY:
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WESTCHESTER, PUTNAM & ROCKLAND EDITION / OCTOBER 2OO7 

A SCHEINMEDIA PUBLICATION                                  
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WESTCHESTER, PUTNAM & ROCKLAND EDITION / OCTOBER 2OO7

GREEN AUTUMN 
Renovation Project: Designing an Eco-Bath

It Isn’t Easy Being Green: Solar Comes to Scarsdale

The Environmental Costs of Bottled Water

FEATURED PROPERTY

Celebrate the legendary beauty of the Hudson River at Cold Spring Landing.

MARKETING AND SALES BY HOULIHAN LAWRENCE PROJECT MARKETING. DETAILS ON PAGE 75.
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GREEN OASIS Solar One Schools the Big AppleUnion Square: Green at its CoreEco-friendly Urban Residences
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NEW YORK CITY EDITION / SEPTEMBER 2OO7 A SCHEINMEDIA PUBLICATIONWWW.HOUSEMEDIANETWORK.COM

FEATURED PROPERTY The Lucida—the ultimate in modern amenities and eco-conscious features on the Upper East Side.DEVELOPED BY EXTELL DEVELOPMENT COMPANY MARKETED EXCLUSIVELY 
BY CORCORAN SUNSHINE MARKETING GROUP. SEE DETAILS ON PAGE 61. 
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WESTCHESTER, PUTNAM & ROCKLAND EDITION / SEPTEMBER 2OO7 
A SCHEINMEDIA PUBLICATION                                             
WWW.HOUSEMEDIANETWORK.COM

SUDDENLY SEPTEMBER 
Time to Tune Up Your Heating System
Barbecuing 101: The Art & Science of the Grill
Solar One: Greening the Big Apple

FEATURED PROPERTY
European-style craftsmanship in Dutchess County.
LISTED EXCLUSIVELY BY TERRI SEARLE, WEICHERT REALTORS, LAGRANGEVILLE, NY. SEE DETAILS ON PAGE 77. 12/07
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