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New York House is Unique!

New York House is a unique magazine in that it 
offers you both the benefits of a specialty magazine 
and a Business-to-Business (B2B) magazine.  

B2B magazines allow you to zero in on your target audience. More readers 
of specialty and trade magazines are potential purchasers of your product or service 
than would be true of a general readership publication. 

Specialty and B2B magazines tend to be thoroughly read, not scanned, and ads often work well in these vehicles. 
Mail-order products, especially in narrow fields in which products are not readily available at the retail level, tend 
to net good results from specialty magazine advertising.
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Who are our readers?
71%  Women

PERCENTAGE OF PURCHASING OR  
LIFE DECISIONS MADE BY WOMEN : 

94% Home Furnishings 
92% Vacations 
91% Houses   
80% D.I.Y. (major “home projects”) 
51% Consumer Electronics 
68% Cars 
83% All consumer purchases 
89% Bank Account 
67%  Household investment decisions
70% Small business loans/biz starts

80% Health Care

Source Business Week 

66%  Attended College
40%  Own or partner in a firm
15%   Member of a board of directors  

or trustee

65%  Household Income over $100,000+
78%   Homes are worth $400,000 or more
33%  Live here year round
44%  Own more than one property

Our readers plan to:
52%  Remodel or redecorate
40%  Hire a landscaper
30%  Hire an interior designer
54%  Hire a builder or contractor
57%  Plan to purchase a new home
45%  Plan to purchase a second home

Whether you’re in the preliminary planning stages or receiving the 

keys to your completed home, Lindal takes care of you every step 

along the way. Discover the beauty of Lindal’s expert planning, 

solid post and beam construction, premium materials and an 

exclusive lifetime structural warranty. You’ll discover the 

difference a truly personalized home building experience 

can make. Call or stop by and ask about our Planbook.

From Start to Finish.

Atlantic Custom Homes2785 Route 9 Cold Spring, NY 10516
888-558-2636www.lindalny.com

INDEPENDENTLY DISTRIBUTED BY:
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WESTCHESTER, PUTNAM & ROCKLAND EDITION / OCTOBER 2OO7 

A SCHEINMEDIA PUBLICATION                                             

WWW.HOUSEMEDIANETWORK.COM

WESTCHESTER, PUTNAM & ROCKLAND EDITION / OCTOBER 2OO7

GREEN AUTUMN Renovation Project: Designing an Eco-Bath
It Isn’t Easy Being Green: Solar Comes to Scarsdale

The Environmental Costs of Bottled WaterFEATURED PROPERTYCelebrate the legendary beauty of the Hudson River at Cold Spring Landing.

MARKETING AND SALES BY HOULIHAN LAWRENCE PROJECT MARKETING. DETAILS ON PAGE 75.
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WESTCHESTER, PUTNAM & ROCKLAND EDITION / SEPTEMBER 2OO7 

A SCHEINMEDIA PUBLICATION                                             

WWW.HOUSEMEDIANETWORK.COM

SUDDENLY SEPTEMBER 

Time to Tune Up Your Heating System

Barbecuing 101: The Art & Science of the Grill

Solar One: Greening the Big Apple

FEATURED PROPERTY

European-style craftsmanship in Dutchess County.

LISTED EXCLUSIVELY BY TERRI SEARLE, WEICHERT REALTORS, LAGRANGEVILLE, NY. SEE DETAILS ON PAGE 77. 
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GREEN OASIS 

Solar One Schools the Big Apple

Union Square: Green at its Core

Eco-friendly Urban Residences
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NEW
 YORK CITY EDITION / SEPTEMBER 2OO7 

A SCHEINMEDIA PUBLICATION
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FEATURED PROPERTY

 The Lucida—the ultimate in modern amenities and 

eco-conscious features on the Upper East Side.

DEVELOPED BY EXTELL DEVELOPMENT COMPANY MARKETED EXCLUSIVELY 

BY CORCORAN SUNSHINE MARKETING GROUP. SEE DETAILS ON PAGE 61. 




